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Introduction 
 

This short document outlines some of the organisations and relevant websites that provide 

information to the public and to health professionals on infant feeding, and which are sponsored by 

breastmilk substitute companies. Information provision by breastmilk substitute companies is part 

of their commercial PR activity. We believe, however, that there is no need for these companies to 

provide information about anything other than their own products and about how these can be 

safely used. The cost of PR activities inflates the price of infant milks. The WHO International Code 

of Marketing of Breast-milk Substitutes and many subsequent WHA resolutions aim to ensure that 

inappropriate marketing and promotion of breastmilk substitutes do not undermine breastfeeding. 

Weak regulations on the marketing of infant formula and follow-on formula in the EU means that 

companies are able to provide information about their products on websites, through helplines and 

parent clubs, and to health professionals in magazines, at conferences, in professional journals and 

through links with professional bodies. There are frequent examples of how the rules are stretched 

and broken, and examples of these can be found at www.babymilkaction.org. 

 

 

The Unicef Baby Friendly Initiative UK produces a very 

useful report:  

 A guide for health workers to working within 

the International Code of Marketing of 

Breastmilk Substitutes 

 

This is regularly updated and can be found at: 
https://www.unicef.org.uk/babyfriendly/wp-content/uploads/sites/2/2016/10/Working-
within-The-Code-Guide-for-Health-Workers.pdf 
 

As UNICEF point out in this report: 
“The companies often present themselves as philanthropic partners in the fight to protect and 
improve infant health and health workers may feel reassured by this. In reality, the companies, like 
all other commercial companies, exist to increase shareholder value by maintaining and increasing 
profit. For companies manufacturing formula milks or other food for babies this means seeking to 
sell as much of their product as possible. To do this, they need to persuade parents to formula feed 
rather than breastfeed and/or to choose their formula milk rather than a competitor’s, and/or to 
use their brand of baby food as early and as much as possible.” 
 

We strongly recommend that all health workers download a copy of this report and consider their 

important role in giving information and advice to families, and how they can work within 

recognised codes of conduct to ensure that they are not unwittingly acting as conduits for 

breastmilk substitute company marketing messages. For more information about how companies 

promote their products to healthcare professionals using misleading information see the resources 

‘Scientific and Factual? A review of breastmilk substitute advertising to healthcare professionals’ 

and ‘Scientific and Factual? A further review of breastmilk substitute advertising to healthcare 

professionals’ available at www.firststepsnutrition.org.  

https://www.unicef.org.uk/babyfriendly/wp-content/uploads/sites/2/2016/10/Working-within-The-Code-Guide-for-Health-Workers.pdf
https://www.unicef.org.uk/babyfriendly/wp-content/uploads/sites/2/2016/10/Working-within-The-Code-Guide-for-Health-Workers.pdf
https://www.google.co.uk/imgres?imgurl=http://www.unicef.org.uk/Images/Logos/baby_friendly_header_logo.gif&imgrefurl=http://www.unicef.org.uk/babyfriendly&docid=g1Rjfef0w_XFKM&tbnid=V0a1WQ9UL1XDHM:&w=337&h=86&ved=0CAIQxiBqFQoTCPD0hIjuqMgCFUPSGgod3SYCqQ&iact=c&ictx=1
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Commercial companies are not experts in pregnancy, birth or infant and young child feeding, and 

health workers should be encouraged to use only expert evidence-based information from trusted 

sources. A list is provided on the next page.  

 

If health workers do want to find out information about a particular product, they can: 

1. Read Infant Milks in the UK: A practical guide for health professionals and Specialised infant milks 

in the UK: infants 0-6 months available free at www.firststepsnutrition.org. These reports 

contain information on the composition of infant milks and whether the claims made about 

them are in line with current policy  

2.  Look on company websites and ask direct questions of company staff, if additional details on the 

composition and safe use of a particular product are required that cannot be found elsewhere 

 

There is no need for health workers to be given information by companies or their representatives, 

or to attend events that are company-sponsored to gain new information. It is important that 

health workers do not passively receive information that companies wish to give them, but are 

active in seeking the particular information that they may need, and are critical of any evidence 

presented. 

 

Health workers may be surprised to know that: 

• If information provided by companies to health workers on their websites, in literature and 

at study days is not in line with current UK policy and/ or is not scientifically accurate, there 

is no way of challenging this.  

• Claims on infant milks are often made for ingredients that are added optionally  – that 

means that they are not seen as necessary for the health and development of infants by 

those who regulate infant milk composition. These are added primarily to gain market 

advantage and to suggest that artificial milks can be made to mimic breastmilk, which is not 

possible. 

• Some infant milks which are sold over the counter fall under the regulations for Foods for 

Special Medical Purposes, and by definition these products should only be used under 

medical supervision. These are comfort milks, anti-reflux milks and lactose-free milks. These 

products are advertised heavily in the health professional literature. 

 

We believe that company-sponsored websites should not be used as a source of health-related 

information by health workers, or families, as these are not independent sources of information.  

 

 

 

http://www.firststepsnutrition.org/
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Who provides independent information on food and nutrition 

for infants and young children? 

Independent information about breastfeeding, infant formula and infant and child nutrition is 

available from the following organisations and websites: 

• Association of Breastfeeding Mothers – www.abm.me.uk 

• Best Beginnings – www.bestbeginnings.org.uk 

• Bliss -www.bliss.org.uk 

• Breastfeeding Network – www.breastfeedingnetwork.org.uk 

• Community Practitioners and Health Visiting Association (CPHVA) - 

www.unitetheunion.org/cphva 

• Parent Club - www.parentclub.scot (previously FeedGood) 

• First Steps Nutrition Trust – www.firststepsnutrition.org 

• Health Scotland – www.healthscotland.com 

• Healthy Start – www.healthystart.nhs.uk 

• HENRY – www.henry.org.uk 

• Institute of Health Visiting – www.ihv.org.uk 

• Lactation Consultants GB – www.lcgb.org.uk 

• La Leche League – www.laleche.org.uk 

• Midwives Information and Resource Service – www.midirs.org 

• NCT – www.nct.org.uk 

• NHS – www.nhs.uk 

• Public Health Agency for Northern Ireland - www.publichealth.hscni.net 

• Public Health Wales – www.public healthwales.nhs.uk 

• Royal College of Paediatrics and Child Health – www.rcpch.ac.uk  

• Royal College of Midwives - www.rcm.org.uk 

• Scottish Maternal and Early Years  – www.maternal-and-early-years.org.uk 

• Start4life - www.nhs.uk/start4life 

• Unicef UK Baby Friendly Initiative – www.babyfriendly.org.uk 

 

In England, Voluntary Food and Drink Guidelines for Early Years Settings in England and the Eat 

Better, Start Better work can be found at https://www.actionforchildren.org.uk/media/9750/eat-

well-practical-guide-final-check.pdf 

In Scotland, Setting the Table: Nutritional guidance and food standards for early years  childcare 
providers in Scotland is available at 
http://www.healthscotland.com/uploads/documents/21130-SettingtheTable_1.pdf 

In Wales, Food and Nutrition for Childcare Settings can be found at: 
https://gov.wales/food-and-nutrition-childcare-settings-full-guidance 
 

http://www.bestbeginnings.org.uk/
http://www.breastfeedingnetwork.org.uk/
http://www.parentclub.scot/
https://gov.wales/food-and-nutrition-childcare-settings-full-guidanceIn
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Northern Ireland, Nutrition Matters in the Early Years guidance can be found at: 

www.healthpromotionagency.org.uk/Resources/nutrition/pdfs/nutritionmatters/section1.pdf 

 

What is a breastmilk substitute and who markets them? 

Breastmilk substitutes (BMS) covered by the WHO Code are: 

• Infant formula, follow on formula and specialised infant milks  

• Growing up and toddler milks 

• Any milks (or products that could be used to replace milk) marketed for feeding infants and 

young children up to the age of 3 years   

• Other foods and beverages promoted to be suitable for feeding a baby during the first 6 

months of life when exclusive breastfeeding is recommended 

• Feeding bottles and teats 

 

These products are marketed by a wide range of manufacturers, but are also advertised by 

distributors, by retailers and by other organisations, apps and websites. It is difficult to keep up 

with all those that may market BMS, so it is useful to check links regularly. Globally, the 

International Baby Food Action network (IBFAN) and the International Code Documentation Centre 

(ICDC) monitor Code violations.More information about their work can be found at 

https://www.ibfan-icdc.org/monitoring/ 

Baby Milk Action has monitored Code violations in the UK for many years and you can see their 

most recent work here http://www.babymilkaction.org/monitoringuk17. They have recent 

reports on Code violations by: Danone, Kendal Nutricare, Mamia, Chicco, Medela, Minbie, NUK and 

the retailers Aldi, Boots, Morrisons and Mothercare. However, this does not mean that these are 

the only Code violators, they are just a selection.  

How do I know if a company, retailer or provider of services is not WHO Code compliant? 

It is difficult to keep a definitive list of all those who market or advertise BMS inappropriately. Most 

BMS manufacturers, many of those who market bottles and teats, most retailers who sell foods for 

infants and young children and many magazines or parenting sites that take advertising are not 

Code compliant. If you have a specific question about a company, product or service and are 

working in a Unicef UK Baby Friendly accredited area then you could ask the infant feeding lead. 

Infant feeding leads who have questions can email helen@firststepsnutrition.org.  

  

https://www.ibfan-icdc.org/monitoring/
http://www.babymilkaction.org/monitoringuk17
mailto:helen@firststepsnutrition.org
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Organisations and websites that are funded by, or work in 

partnership with, breastmilk substitute companies 

The organisations shown below all work with breastmilk substitute companies in some way. This list 

is not exhaustive and we welcome any additions.   

Organisation 
 

Website Company they work with/are funded by 

Allergy Academy http://www.allergyacademy.org/  Sponsored by Abbott Nutrition, Mead 
Johnson, Danone Nutricia. 

Allergy UK www.allergyuk.com Partners include Abbott Nutrition, Aptaclub, 
Nutricia and Mead Johnson. 

Aptaclub 
 

www.aptaclub.co.uk Danone Nutrica 

Cow & Gate baby club 
 

www.cgbabyclub.co.uk Danone Nutricia 

British Dietetic Association www.bda.uk.com Corporate members include Danone, 
Nutricia, Abbott, Vitaflo (Nestle), Mead 
Johnson, Friesland Campina.  

British Nutrition Foundation www.nutrition.org.uk 
Also on twitter 
@foodafactoflife 
@nutrition4baby 

Corporate members include Nestlé Nutrition, 
Danone Waters and Dairies, HJ Heinz and 
Ella’s Kitchen. 

British Specialist Nutrition 
Association 

www.bsna.co.uk 
 

Abbott Nutrition, Danone Nutricia, Mead 
Johnson Nutrition, NANNYcare, Nestlé Health 
Science, Nestlé Nutrition, Nutricia Advanced 
Medical Nutrition, Vitaflo,  Hipp Organic 

Early Life Nutrition (this 
absorbed the previous 
‘Aptamil Professional’ and ‘In 
Practice’ websites) 

https://eln.nutricia.co.uk/ 
www.earlylifenutrition.co.uk 

Danone Nutricia 
 

Early Years Alliance  
(previously the pre-school 
learning alliance) 

www.eyalliance.org.uk Partners with the Early Years Nutrition 
Partnership (see below) Works in partnership 
with Danone Baby Nutrition, British Nutrition 
Foundation (BNF), and the Infant and Toddler 
Forum (Danone). 

Early Years Nutrition 
Partnership 

www.eynpartnership.org A partnership between Danone Early Life 
Nutrition, The British Nutrition Foundation 
and the Pre-School Learning Alliance.  

Eat like a Champ www.eatlikeachamp.co.uk Sponsored by Danone and in association with 
the British Nutrition Foundation.  

Feeding for Life Foundation 
(this now links directly to 
https://eln.nutricia.co.uk/) 
 

Website no longer active, but 
appear to still run the Feeding 
for Life ‘Mind the Gap’ campaign 

Cow & Gate (Danone) 

Fussy Eaters (no longer active) 
 
 

www.fussyeaters.co.uk now links 
directly to 
www.paediasureshake.co.uk 

Abbott 

http://www.allergyacademy.org/
http://www.allergyuk.com/
http://www.aptaclub.co.uk/
http://www.googleadservices.com/pagead/aclk?sa=L&ai=DChcSEwjc_ZzX4ITOAhWIKdMKHTarCe0YABAA&ei=jtqQV7nzCavYgAbjvI3gCw&ohost=www.google.co.uk&cid=CAASIuRoQrkapmhIQKmTsQf8q9g5-fPOMwCs3amaOy_awS4UqsA&sig=AOD64_09c6YVd4CLTCgpQel9mgLC-CZP2Q&rct=j&q=&sqi=2&ved=0ahUKEwi58o7X4ITOAhUrLMAKHWNeA7wQ0QwIIQ&adurl=
http://www.bda.uk.com/
http://www.nutrition.org.uk/
https://eln.nutricia.co.uk/
http://www.eynpartnership/
http://www.eatlikeachamp/
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Name of organisation or 
website 
 

Website address Sponsored/funded by 

Gut Feelings multi-
disciplinary expert panel 

http://www.mimslearning.co.uk/
managing-functional-gi-
disorders-in-
infancy/section/8158/ 

Danone Nutricia  

Hey! Programme Run with local councils, 
4Children, Barnardo’s, Action for 
Children  and the Community 
Health and Learning Foundation  

Project led by Danone Early Life Nutrition. 

HiPP Baby Club 
 

www.hipp.co.uk/hipp-baby-club Hipp 

Hipp Organic Healthcare 
Professional Hub 
 

www.hipp4hcps.co.uk Hipp 

Infant & Toddler Forum and 
Little People’s Plates 
 

www.infantandtoddlerforum.org Danone Nutricia  

Kendamil 
 

www.kendamil.co.uk Kendal Nutricare 

N+ Education Hub  https://www.nplushub.co.uk/ Nestlé  
 

NANNYcare 
 

www.nannycare.co.uk NANNYcare  

Phunky Foods www.phunkyfoods.co.uk Funded by Nestlé. 

SMA Mums 
 

www.smamums.co.uk Nestlé 

SMA Professional 
 
 

www.smahcp.co.uk Nestlé 

Toddlebox (Ireland) 
 

www.toddlebox.ie Danone Nutricia 

Vitamin D Mission  (now part 
of Infant and Toddler Forum) 

www.vitamindmission.co.uk 
 

Cow & Gate (Danone Nutricia) 
 

 

  

http://www.hipp/
http://www.kendamil/
http://www.nannycare/
http://www.phunkyfoods/
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Food Companies marketing baby food for infants 4+ months 

 

Name of 
brand/company 

Examples from website 

Ella’s Kitchen 
 

https://shop.ellaskitchen.co.uk/collections/from-4-months 

Kiddylicious 
 

https://kiddylicious.com/product/garden-pea-kale/ 

Aldi Mamia https://www.aldi.co.uk/mamia-strawberries-%26-apples-20-pack/p/087386269364400 
 

Cow & Gate 
 

http://www.cowandgate.co.uk/products/baby-food/from-4-months 

Heinz https://www.heinzbaby.co.uk/products/productsstage1/start-weaning 
 

Hipp Organic 
 

https://www.hipp.co.uk/food-drinks/?filters=1 

Lidl Lupilu 
Foods 

https://www.lidl.co.uk/en/Our-baby-food-range-13804.htm?articleId=12691 
We await confirmation that Lidl are moving to marketing their own baby food from 6 
months. 

Little Freddie 
 

https://www.littlefreddie.com/en-gb/range/pouches/ 

Sainsbury’s 
Little Ones 

https://www.sainsburys.co.uk/shop/ProductDisplay?storeId=10151&productId=11436
48&urlRequestType=Base&catalogId=10140&langId=44 

Savsé https://savse.com/my-first-savse-range/ 
 

 

If anyone has any information that they think can be usefully added to this resource then please send to 

vicky@firststepsnutriton.org  

https://savse.com/my-first-savse-range/
mailto:vicky@firststepsnutriton.org

